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Games 

Å#1 by users in China across 

PC and mobile

Å#1 globally by revenue

Weixin & WeChat

Å#1 mobile community

ÅMAU at 1,263m

QQ

ÅQQ mobile devices MAU

at 574m

Mobile Payment

Å#1 by MAU & DAU

Mobile Browser

Å#1 by MAU

Mobile Security

Å#1 by MAU

FinTech

Digital 

Content

Long-Form Video

Å#1 by subscriptions 

News

Å#1 news services by MAU

Music

Å#1 music services provider

Literature

Å#1 online content library and publisher

Public Cloud

Å#2 service provider 

by revenue

Cloud

* All rankings above refer to China market, unless otherwise stated. Ranking for public cloud is based on IaaS and PaaS revenue. Company data as of Sep 30, 2021.

Games

Communication

& Social

Utilities
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Leading Services with Highly Engaged User Base



1. Since 4Q2019

2. Annual transaction value in 2020

3. Fee-based VAS subscriptions as of Sep 30, 2021

Playing 

games

Listening and 

singing

Work and 

collaboration

Seeking 

medical help

Watching 

videos

Reading

1 billion+
daily average commercial payment 

transactions on Weixin Pay (1)

235 million
total fee-based

VAS subscriptions (3)

Payment 

transactions

Tencent 

Video

QQ Music

Kugou Music

WeSing

WeCom

Tencent

Health

Tencent

Medipedia

Health

Code

QQ 

Reading

QQWeixin

Tencent

Meeting / 

VooV Meeting

Tencent

Docs

Communication

Sharing Socialising

20

Tencent

Games

RMB1.6 trillion+
total transaction value generated from 

Weixin Mini Programs (2)

QQ WalletWeixin Pay

Weixin 

Video Accounts
Mini 

Games

Weixin 

Reading

Qidian 

Reading

WeiShi

Kuwo Music

Digital Ecosystem Fulfilling Everyday Needs of Consumers
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Weixin Connects Users, Content and Services in China

Largest communication and social service in China for over 1.26 billion MAU (1)

1. As of Sep 30, 2021

Weixin Pay

ÅEasy and secured online/offline transactions 

Å Over 1 billion average commercial transactions per day since 4Q2019

Mini Programs

ÅProvide Weixin users with products, content and services

ÅAssist businesses in building their own digital channel and customer relationships, and 

driving sales

Å 2020 annual transaction value more than doubled YoY

Official Accounts

ÅAllow individuals, media and businesses to share original content and engage with audience

Å Strengthen brand awareness and content management 

Video Accounts & Live Streaming

ÅA separate ID-based content platform for public sharing of video and live streaming content

Å Provide unique channel for acquiring and managing customers efficiently

Å Composed of both knowledge-based and entertainment content, offered to users via social 

and algorithmic recommendations

Weixin Pay

Video Accounts & 

Live Streaming

Connecting People, 

Enterprises, Content 

and Services

Mini ProgramsOfficial Accounts

Weixin Search

Top Stories Mini Games

Weixin Chat

Moments

Chat and Moments

ÅWeixin Chat provides synchronous communication between mutual contacts 

ÅMoments provide asynchronous photo, video and audio sharing
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QQ Caters to Evolving Interactive Needs of Young Generations

1. As of Sep 30, 2021

574 million QQ MAU (1) on mobile devices

Chat & Group

Users discuss game-

related topics and form 

teams in game 

communities

Honour

of Kings 

team-up 

invite

Game 

interest 

group

News feed

Articles, images and videos 

provided by news media and 

quality content creators 

QQ Wallet

Mobile payment for daily 

services, transportation, 

shopping and 

entertainment services, etc.

Services
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Video-focused 

UGC

UGC creation, sharing and 

immersive consumption 

experience 

Mini Programs

Connect users with content 

& services, e.g., animated 

series provided by third-

parties



1. As of Sep 30, 2021

Embrace Industrial Internet with Comprehensive Technological Capabilities

Å Extending our strategy of óConnectionô to connecting industries, consumers and business partners

Å Customise smart industry solutions based on Tencent Cloud; leverage our high-DAU products and software, and proprietary 

technologies to assist enterprises in digital transformation

Smart Solutions

Software and 

Services

Technologies

Infrastructure

TransportationFinance

Tencent Meeting / 

VooV Meeting
WeCom Tencent Docs

Healthcare Education

Big Data AnalyticsTencent AI Lab
Location-based

Services
Autonomous Driving YouTu AI Lab

Tencent Cloud

Retail

Å Comprehensive range of products and services (>300) on top of computing and storage

Å Solid infrastructure in 27 regions and 68 availability zones (1)

Å Over 1 million paying customers since 4Q2019

Weixin PayWeixin Tencent Security

Security Capabilities
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